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EFFECTIVE CUSTOMER ENGAGEMENT IS CRUCIAL IN TODAY'S DIGITAL
LANDSCAPE. BUSINESSES MUST CHOOSE BETWEEN MULTICHANNEL,
OMNICHANNEL, OR CROSS-CHANNEL MARKETING FOR SUCCESS.

MULTICHANNEL MARKETING

ENGAGING CUSTOMERS THROUGH o
VARIOUS INDEPENDENT CHANNELS 3 7 /0

BROAD REACH, BUT LESS

Multich | marketi
INTEGRATION ultichannel marketing boosts

engagement by 24%.
Uses multiple channels @o Customer experiences vary
(social media, email, website, etc.) across platforms

@o Channels function separately with @. Focused on providing multiple
limited integration touchpoints

OMNICHANNEL MARKETING

PROVIDING A CONSISTENT AND CONNECTED
EXPERIENCE ACROSS ALL CHANNELS.

UNIFIED EXPERIENCE, CUSTOMER- 700/
FOCUSED (@
Increase in sales
with omnichannel marketing strategies.
Fully integrates all customer @. Focuses on customer journey
touchpoints rather than individual channels
Ensures seamless and @. Enhances brand loyalty and

personalized customer experience satisfaction

CROSS-CHANNEL MARKETING

CONNECTING MULTIPLE CHANNELS TO
CREATE A SYNCHRONIZED EXPERIENCE

895%

increase in conversions with cross-
channel strategies.

BLENDED STRATEGY FOR CONNECTED
INTERACTIONS

Channels complement and reinforce @0 Creates a cohesive brand

each other messaging journey
Allows for smooth transitions (@)e Enhances engagement by
between platforms linking customer interactions

Choosing the right marketing approach depends on business goals. Omnichannel
marketing provides the most seamless experience, while multichannel and cross-channel
strategies also offer unique advantages

www.aqurance.com



